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1. Process Overview JiFEMEIA
Where possible SMM will publish on its website advanced notice of a consultation on its

methodologies. 7E A BERIIH LT SMM - 7E o 3k & A7 $ By 368 ok 277 v 18 OAE 1

All new methodologies will be given an expiry date, normally set for one year. This date will be set
at the time of the creation of the methodology and will act as a backstop date by which SMM will
conduct its next review of the methodology. This will ensure SMM will consult on its methodologies
regularly and give market participants an indication of when the methodology will be reviewed
next. FITA B E RIS H— M ROH. ZH R ER BB E R, AR
SR, SMM AT R —IRONEIRH B . IXAEHI IR SMM K4 5E BIER A 1) 77 VA 18 9T € 45 T
W% 53— MR AR 34T N — OT R IR B

When conducting a general review of its methodologies, SMM will ask broad general questions to
ascertain how well the methodology is performing in fulfilling its overall purpose, which is to
provide a reliable measure of physical market value. 43745 & 1775 & I, SMM 51 1]
168 FH 1) 0] R AR 58 D7 518 R AE S Sk H b, FLEAR B AR 3R — A rT SR I I T I 1
Pt

2. Specific Changes 51 12 4s

SMM may consult on specific changes to the methodologies from time to time. Where possible
SMM will provide customers with advance notice of these consultations via its website and reports.
SMM F] AT 17 37y B AR IR BE AR T 0 7 iR 1 AT LI« ISR P RER G, SMM R i M
it AT AR I8 R 2 X e TR HOAE D

These changes may be to address an issue identified by SMM in market structure, market behaviour,
an existing methodology or in reaction to feedback from customers or market participants on any
of these. J7VZABAE WX ELARLIE N T AR IR SMM TETTIZZER), Tt NEILA ik b i E
), BRI % B2 5 3 1 A B AR ) — A 1)

SMM is committed to conducting a fair and open consultation process. It will therefore only decide
on a particular methodology change after the consultation process has concluded. Market
participants should not assume that because a change is proposed in a consultation that SMM is

minded to make the change. SMM EUJJ T-#AT A AFFREHIERE . Fbk R S7E &
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We would therefore encourage all market participants to engage in the consultation process.

Uk, BATER A W5 5% 2 510 R

3. Consultation Timescales fiEif]i &) )X

In each consultation document SMM will set out its timetable for the consultation. Timescales on
consultations may vary from market to market and location to location. In line with international
best practice, the general consultation period will last no fewer than 28 days. This should ensure
all counterparties have sufficient time to respond.If parties face time pressures then SMM should,
where possible, make reasonable efforts to accommodate late or incomplete responses. 7EfE™
FE SR, SMM K& B AR I R R . AEVR A 1) K R 2 TR P i s T 3 B . 5 BR
SRR, — AR AT 28 Ko IX R ORI AH 5C 25 77 B A 4% (1 I [a) >R 1Bl 1
U A T7 T I A R 4 SMM 4%, FERTRETEOL T, H 38 S IR BA 58 B (1 [a] REgg N\
BRI NR7EAT oL

After the consultation window closes SMM will promptly publish all nonconfidential consultation
responses it has received and will begin to review all responses. As part of this process it will create
a summary of responses and views provided during the consultation process. Points made in those
responses marked confidential may be referenced in the summary, but not attributed to companies
or individuals. fIE#) % H GG SMM 4 S K AR Fir A i AR OR % AR D R e B0 el 42
TR TR BT A R o AR XA AR — 8058, e EAE I R o S 38 e ] SRR DAL A
WE [P PAR N RER A S RAER G PIRE, HASUWE R TR A7 AN,

As previously stated, SMM will always seek to fulfil its objective of creating methodologies which
result in price (following is called benchmark) assessments which represent market value. SMM
will consider market responses with this primary objective in mind. 1R FTA, SMM BZiR K
KB FE R HONEW I H K, DU R PP T AR T I B . A5 BT B, SMM
A HI A G,

Once SMM has made a decision about whether to change a methodology it will publish its decision
along with its summary of market responses. —H. SMM {E T #E X T2 5 EZ M — Nkl
EOK R A PSR T3 S M ) A

In certain situations, changing the methodology may result in a material change to the systems or
processes of SMM and/or market participants. SMM will always seek to provide the necessary
advance notice of such changes to minimise the impact on customers’ systems. SMM will therefore
provide, either with the decision or shortly thereafter, notices to such effect, which detail the
planned date for the change and the nature of the change. Where the change was not referenced
in the original consultation then SMM should provide further opportunity for customers to provide
feedback. 7EFELEIEILT, TIERHIBUER AT BEL 32 SMM HI/8iTT %2 5 ) R G 8iE K
A EH R . SMM RS RTE KR AR 2 7 RG R B ME, BRI, RN E UE
AR [RI N BRAN A JE A, T T PRAH A TR B A i H ARG B BT . an SR AR AL

2 ©2020 SMM. Copyright Reserved www.smm.cn



SMM Methodology Consultation Process

B SRR AL, A SMM BONE P St — B A b 2.

As soon as is practicable following the publication of the decision, SMM will publish the new
version of the methodology. Where this is not implemented immediately, SMM will provide details
of the date from which the change will apply. The new methodology will also contain an expiry
date, normally set for one year. This is the date by which SMM will provide a new general
consultation. This will ensure the methodology will be reviewed regularly and give the market
greater certainty about when consultations are likely to occur. fEAMRYLE fG, SMM R PO & AR
FIRA R TIE R . WRASLEIAT, SMM R BHZ SR I PEAN AT H . okt
BEES—MER0N. #SubAR0EEE, SMM 53— 5 AR TR . X IR OT AR
BeE I AT, QTN A BN AR AR 45 T 1T 3 K R 1k

The Senior Information Manager should be informed prior to publication of the new methodology
as they are responsible for ensuring that the methodology is implemented on the correct date
(please note that methodologies may be postdated).This does not remove or reduce the obligation
on the analyst to ensure they are using the correct methodology. 1E KA HiELZHT, mBis
BRI A, FONAAT 5 S8 R 7 R AE IERA I HRB S GEVER, J7ER ] REAihs
TS E D, AR R b 23 A e Ot AT 8 A IE BRI V8 I S AE

4.Detailed Description of the Process i f2 Bl it ik

4.1Internal Review Process N5 8 FiFE

SMM expects its analysts, senior information manager to constantly challenge and review their
methodologies on an ongoing basis. This will include considering feedback on the report and
methodologies that comes from customers, the sales and marketing functions, other SMM
business units and analyst insights. SMM Z23R H 0 #7M1, 28 B T-HRaVE LAl AW o7 58 5+
AR R AR TR, S5 ME 855 E B 25 5 A 23 B ToetT-4 &5 5
R WA B A5

Market analysts will also constantly gather intelligence on market development and this may also
indicate a need to develop or change the existing methodology. 173743 #T Il 2 AW X 11 3%
R FEWSCAR I A, IXAT A 0 3 W 75 B R B SR BAT () 758

Where a change is recognised as needed this should be flagged to the mangers and Director of
Commodity Pricing. Director of Commaodity Pricing is responsible for coordinating and managing
the methodology process. 44— M7kl ER SRR Z L ER), HARF)RN FARk & HAfY
Pt e Al B R T R A BRI IR AR .

Their primary considerations will be as follows: 4/ 1f#) 3= B 4R .

Is the change urgent? On occasion it may be necessary to make a change to a methodology quickly
to ensure the reported market benchmarks continue to meet SMM’ standards. 254k &% 2K ?
A AT IR BN RS PR 4R S2IA 2] SMM FIFRAE, D00 T3 7 18 RO Y e A%

For example, a change triggered by an unforseen market event that needs immediate and/or
urgent implementation (e.g. adherence to tradesanctions, impromptu public holiday). This kind of

change does not require market consultation. SMM will notify Clients of this kind of Change
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before it is launched.

Is the change material? Some changes to methodologies may be small and of little materiality. For
example SMM may adjust the permitted volume size of physical cargos for a particular commodity
to reflect new freight capability. 82 H KNG ? LB — AT IR/, ANRIRE K.
B4 SMM ] BEAL 0 HEAN R A BTN TP ) TR R, DURBUETN BRig g

Materiality is somewhat subjective and factors can vary from market to market, in different market
conditions and at different stages of a markets development. SMM therefore requires the Director
of Commodity Pricing to use professional judgement to determine materiality on a case by case
basis, taking into account the impact of the change on the decision making of their customers. E
MR T, SRR RARRT, 1 &K R B . SMM B i 2
RAL T S IS TR T e BN AR B . BB BNZAR A P E SR BRI .

For example, a change that materially alters a benchmark and requires consultation with the
market before it is implemented will be include:

Change in publication time/frequency

Change in definition of specification

Change in normalisation and/or calculation procedure

Where a potential change is non-urgent and material then SMM would externally consult with
market participants. 24— MEE R A ZIE R SMHZE HER], B4 SMM K 51152 58317
HMERAEH o

All benchmark methodologies must be reviewed annually by the SMM Managing Director of
Commodity Pricing and applicable Managers, whether or not material changes in some markets
have led to methodology consultation and change within a year.

Consider that, for some benchmarks, the interest may reasonably be expected to undergo
potentially material variations on a more frequent basis than annually. So SMM require a
benchmark to be reviewed when exceptional circumstances occur (such as unexpected market
moves, changing macroeconomic conditions, etc.).

All benchmark methodologies have an expiry date, usually one year, before the expiry date, SMM
would usually conduct a general consultation and would ask both the specific and general
consultation questions for the benchmark review, then make possible benchmark methodology
changes or update the expiry date.

4.2 External Consultation Process #MHE )i 72

The external and ongoing methodology process will be managed by the Director of Commaodity.
They will ensure that SMM will regularly review its methodologies via an external consultation
process. AN HIAIRREE J7 R IR IRARRE e AG O U B B . ABAT PR R SMIM R s S o Ah 5T
RRARR T H 8 .
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To ensure that methodologies are regularly reviewed each new methodology will have an expiry
date added at the time of creation, normally set for one year. This will provide a guarantee that
SMM will re-consult on the methodology by that date. >y 7 #fi{# 51218 i Wik 5 [ A3 5 12
WAL QR AN RO XK ARIE SMM 728 FUUHH 5 0N 5 & R AT 1R )

From the end of Q3, The Director of Commaodity Pricing will publish on the www.smm.cn website
a schedule of upcoming consultations. This will assist customers to know which consultations are
upcoming. M\EE=ZFF WG, i BMEBAE www.smm.en [R5 & AR BT 2$4T OAE #1111
KB T RS AR R B 5 3

The Director of Commodity Pricing will then, in conjunction with the analyst, collect and consider
feedback on the methodology from customers, the sales and marketing functions, other SMM
business units and any other relevant market knowledge. Any issues identified would be addressed
through specific questions. Such questions should be as open and objective as possible to avoid
‘leading’ responders to a particular conclusion. Any specific questions would then be added to the
general consultation questions. flif/h i MO IEC & 0TI, A, 8565, i3z LA Al sSMm
P80 T MU T WSO 5T TR 118 s it A B LA S 8 77 32 R o AT sl DA 1 ) R T DAL
o) R PR T 20 T iAo LGS Ta) RS T TR A 2 IR, AT el 40 51 57 (Bl 3 2 B —AMRF 58 I 45
Wo IZ AR AT DL R A0 N B — AR ) 1] R

The standard and minimum length of time for a consultation will be 28 calendar days in line with
standard international practice. Consideration may be given to a longer consultation period in
markets that have different custom and practice. #r#ERIAIE/DEMIBT KN 28 NHTTH, #F
A E BRG], AT LA EEAEAN R A SR MS A5 0 17 3 b EAT I ) S A

The consultation will be published on www.smm.cn and reasonable efforts will be made to
encourage market participants to respond. Such measures may include providing notices in
affected reports. fEUPKTE www.smm.cn R ATFFHE ksl z 55 3 T7RIE . %
I AR AT DL ALHE AR 52 SO AR B AR LI A

Following the closing of the consultation window, the Director of Commodity Pricing will then, in
conjunction with the analyst, review the responses. Non-confidential responses will be published
on www.smm.cn. SMM will also publish a summary of all responses. ZEAE) & H I, il
SRR S T — & BB A 1 2 . AEHUE R R R AR www.smm.en B SMM BN
AATHTA R A .

SMM will publish its decision and where necessary any notices of changes to systems. Where a
decision reflects a change not envisaged in the consultation document then SMM will provide an
opportunity for further feedback from customers on this specific change. Where a problem is
identified then SMM will consider full re-consultation or alternative solutions. SMM ¥ /A #ii H: 1
E, HAVE, X RG FARMRAAIRIER . 5 — N RE BT — NSRRI R
R, A SMM KR BEE 2 POz ARt — 0 B EIN LS . AT R E
SMM #7518 J8 Bl — 5o AR AR W R RS, BRI S — MR T &
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Timeframe for SMM to notify Clients of Benchmark Change and launch date: Min. four weeks
(28 days) prior to launch date, unless there are unavoidable and unpreventable circumstances
such as natural disasters, war or bankruptcy of the exchange, which will shorten the period, orit is
not practical due to market conditions.

Once a change is final, SMM will publish an updated methodology on www.smm.cn.All
methodologies which relate to benchmarks must be compliant with the IOSCO Principles and the
Director of Commodity Pricing or Information Director ensure that such methodologies reflects the
IOSCO Principles. — H BB &€, SMM ETE www.smm.cn KAT—NEFHITEL
B & B bRAER T 15 AT G 10SCO HENIANfL i c e, 8RS JE A s R Aff R 7 v
ST 10SCo #HEN,

Approval of the new methodology is given by the Director of Commodity Pricing on behalf of SMM
when they send the methodology for upload to the www.smm.cn website. FHffi# 2 W AAFE SMM
HEEFT iR 8 EAE R www.smm.en (RIS,

The updated methodology must have an expiry date clearly stated within the methodology
document, normally set for one year. In setting the expiry date, consideration should be given to
the nature of the benchmark being assessed, the volume of users, market volatility and other such
factors relevant to the effective assessment of the particular benchmark. 7E 57518 H) X
W TR R A — A I A RO AL BOEA ROV, B 2% FEReP A rd& B T, F P &
T REN A AR F BAR R A RO A IR 3R

The Director of Commodity Pricing will approve the publication of the new methodology document.
The Senior Information Manager will ensure that the new methodology is applied from the correct
date. Please note that this requirement does not negate the analyst/ responsibility to ensure that
they understand and are using the correct methodology. i 4/1 s Wa Bk vHE BT 10 7 V218 ST A
A, AR BB ORRT B 78 MBI H DT R, S, X —ZORIFARMAGE
Sy HTImJE R AR Or B OB AL 1B 7RI K T

In addition to industry feedback, the following information should be made available:
- A summary of any review where material revisions have been made to a benchmark.
- The rationale for revisions made to a benchmark.
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SMM General Methodology Consultation Process
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SMM Create Methodology Consultation Process
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Check for Material Impact Sub—Process
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5.Methodology Standards J7 kiR bRt

The standards below reflect SMM’ internal standards and the 10SCO principles as they relate to
the creation or development of benchmark methodologies. I [H FIFRMHE S B SMM 1N #5 bR v
HMIEBRUE 2GRN, FPE LA R Al J7 R R B IE AT A o

5.1 Standards FrifE

We will do all we can to ensure that our methodologies promote the integrity and transparency of
the benchmark reporting process. FRATEESFATTAT RER ORI T T i R AR BEM S R i FE 1Y
VA AUE AT

We will publish the methodologies used to produce our benchmark assessments on our website
free of charge. The methodologies shall aim to achieve benchmark assessments that are
representative of market value. FRATREZEFRATT Nt G 2 AT BRAT T A PEAL T7i%18 . J732:
WHY H AR SE I AT AR T 0 ks B i A

Where possible we will specify in detail the criteria that define the physical commodity that is the

subject of a particular methodology. 7E R EMIAEHL T, FRALEE FELN UG BB V-AS 1= i R A o
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At a minimum, a methodology published by SMM should describe criteria and procedures that are
used to develop an assessment, including: /b, SMM A A {77718 M R F T 85— M kg
PEAG AR FIRE P, AL HE:

(i) how we use the specific volume, concluded and reported transactions, bids, offers and any
other market information (collectively “market data”) in our assessment and/or
assessment time periods F A Tanfalfi H BAR IR, SRS IR IE 2S5, WA
RN AEMTHARTTIAE R (Gobk N i Bidn”) 2EFRATHPRAl A /B Aili i 1) B

(i) why a specific reference unit is used 4 1 F — AN 11555 BT

(iif) how we collect such market data F AT U] e S21X L6 17 3% H 4

(iv) the guidelines that control the exercise of judgment by market analyst and 4l i13% %>
AP A FH 4 0 £ 8
(v) any other information, such as assumptions, models and/or extrapolation from collected

data that are considered in making an assessment. fEif HAR KIS S, HIUIESITI %
PRI BT B RS RIM R 2R, Wik, B i R RN /a8 A WACER 30 1 500 S e T s 1 250

A methodology published by SMM will describe the relative importance that generally will be
assigned to each criterion used in forming the benchmark assessment (i.e., type of market data
used, type of criterion used to guide judgment). This is not intended to restrict the specific
application of the relevant methodology but is to ensure the quality and integrity of the benchmark
assessment. SMM A AT 7 AT H IR 2 ME M A VPG Hod 5 25 BRI R &R, KA
EEM. (B, fipEdEn)seil, HTRS AR . XARN 1RGO ERI R
PRI, T ORAUE A A% PP Ak R o B R A

We will state in our methodology whether a minimum amount of transaction data (i.e. completed
transactions) is required for a benchmark assessment to be published, and if so, what the threshold
is. If no such threshold exists, the reason why a minimum threshold is not established will be
explained, including procedures where there is no transaction data. We will also outline criteria
that address the assessment periods where the gathered data falls below any transaction data
threshold or the requisite SMM quality standards, including any alternative methods of assessment.
FATRAERATH T IR R, 2 5 AR 1 5Z 5 Bt (RIS AE 53 ) Fe A A& VFAG P w5 1
USRI FERI UG, A4 2 T IR o W R A IX R T IR, H AR A A A B SL AR T A A R AT
AT BB WSS A 3 B AN A VA R T o FRATTHRE 35 224 £ 40 4 PPl S TE ST 4 11 e
AEHE /D T VAL T ) A HOR BN AT SMM BT ERRIE, o DU A D7 P TR, A EE
FEATEARKIPRAG T7V

We will state in our methodology our criteria and procedures that address assessment periods
where one or more market participants provide market data that constitutes a significant
proportion of the total data upon which the benchmark assessment is based. We will define in our
criteria and procedures what constitutes a “significant proportion” for each benchmark
assessment. A TWAL UL M — D ERZ AT S 5 FH R EIE & 17 TR 0P 82 1)
HORHIELHE], U ATREBEE AR, JATRAERA TR REFIRE b € S X T8 — M
e P g VA A = TR 3= = ]

11 ©2020 SMM. Copyright Reserved www.smm.cn



SMM Methodology Consultation Process

Where consistent with our methodologies and approach to ensuring quality and integrity of
benchmark assessments, we will utilise market data giving priority to: 1. Concluded and reported
transactions; 2. Bids and offers; 3. Other market information. If concluded transactions are not
given priority the reasons will be explained. JAHf CRAN RS PEAR 195 & AR 1 7 5 W FMEE A
—8, BAMEAT SR, BReHRE: 1. CRKHREERERRS S 2. R AR
3. HAiInE R . WREFRAZ S Th AR FE RS, W TR R A

We will, where possible, adopt practices, reflected in our methodologies, designed to ensure that
benchmark assessment processes are consistently applied by SMM benchmark reporting staff. &
M2 R AT RERA TR RS VRAL S 7 AT 774518, AR SMM kg4 5 (19 51 Tas iy
VP IS AR 2 — 2.

We will operate non-discriminatory participation and data collection processes and where possible
this will be reflected in our methodologies. FA 141z HAE B M S 5 SR IR, IR
A REFTE L B H R AE R A I 7 vk e .

We have clear policies and processes for collecting, evaluating and utilising data for the purposes
of our benchmark assessments, including published criteria for timeliness of market data gathered
by or submitted to us and the means for such gathering or submission (i.e. electronically, via
telephone, etc.) KT J9FATHIVAR PP A0 B R A, PRAS AR AT, BN 16 BI0h O BORARRE
ELFE AT R T 350 SR R BRSO B I e S, AR AR B 1312 (R FhRA,
I RS,

We will employ sufficient measures designed to ensure market data collected by or submitted to
SMM and considered in a benchmark assessment is bona fide, meaning that the parties providing
the market data have executed, or are prepared to execute, transactions generating such market
data and the concluded or potential transactions are at arm’s-length from each other. Particular
attention will be made in this regard to inter-affiliate transactions. FAITEE B E 05 1+ TR i
TR SMM WSt BE BRI I T 0 i PG (1 T S 808 R S, X T i Bl S (i 44
ITEHER AT ZE 5, TZZE 5 BT 9 B N S5 10 BRI FE I ZE 5 N A P58 5y o RIBRTT 2 18]
A2 5 NAE HIHRE ) 2R

We will in our methodology, specify the criteria that define which entities may provide market data
for use in our assessment process, and which representatives or functions of those entities may, in
the view of SMM, provide market data for that entity. We will have in place, quality-control
measures to evaluate the identity of individuals providing data on behalf of such entities. FA 1K
FETTIER T, R E AR A PRSI A rh S (5 B B J7 e, BL sMm BIA B, it
2 53 BAGREERT 2t AT AR AEAE B R s o JA PR U5 B 428 1) 1 it 25 A% SR izt
2 5EREEIE D NS5

If we have rules governing which market participants may be admitted to the constituency of
persons inputting trade or other data into our benchmark assessment processes, then we will
publish in the methodology such rules and the factors and criteria which we regard as being most

relevant to such admittance. <1 §5 EMBLe it N\ £ 0] LLERAEZE sSMM U A% P As I B 15 B
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AT A I, 12 R0 5 2 22 10 1 5 TR 3R 5 AE AR AT R AR AN RS Al ik i
o

We will encourage market participants that provide any market data to provide all of their market
data that falls within SMM’ criteria for that assessment. FA T B IR ST T S EIE T
5%, RMEFFE SMM Ui DAL BRI T 8 -

We will seek, so far as it is reasonable, that data provided is representative of the market
participants’ actual concluded transactions. Where appropriate we will encourage market
participants to submit transaction data from back office functions and seek corroborating data
from other sources when transaction data is received. AT 7E S VE I N Ek, Frid b
Bl RAETT 92 58 SRS 1 FEE LT, RIS T2 5F5REE G5
UIIAE G s, U BN HERE 1 5 I HARE B R AT IR15 B 2T A% 5

We will employ a system of appropriate measures so that, to the extent possible, market
participants who provide market data comply with SMM’ quality and integrity standards for market
data. AR KHIE LI RGR5EHE, ERTRERVERE N, (EREETTIAEEE TS 5EH 5
B SMM 173750305 o7 5 A SV PRI AR HE o

Criteria for inclusion or exclusion of transaction data in the process of determining a benchmark
assessment will be set out in our methodology. 7718 H & W B T 38 Zy Bl 0 & el /o 78
PR VP AL P AR AR
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